
Trademark/Logo/Product Image Usage Guidelines of Creative 
These guidelines are for referencing Creative trademarks, logos and product images in promotional, 
advertising, instructional, or reference materials, or on web sites pursuant to the Agreement.  These 
guidelines may be modified by Creative from time to time and in the sole discretion of Creative.   

By using a Creative trademark/logo/product image you are acknowledging that Creative is the sole owner of 
the intellectual property and promising that you will not interfere with the rights of Creative in the trademark 
or image, including challenging use by Creative, registration of, or application to register such trademark, 
alone or in combination with other words, anywhere in the world, and that you will not harm, misuse, or bring 
into disrepute any Creative trademark.  The goodwill derived from using any part of a Creative trademark 
inures exclusively to the benefit of and belongs to Creative.  Except for the limited right to use as expressly 
permitted under these guidelines, no other rights of any kind are granted hereunder, by implication or 
otherwise.  

Authorized Use of Creative Trademarks 
You may refer to the Trademark in promotional materials, advertising, instructional, reference or other such 
publications, provided that: 

• You abide by these Usage Guidelines; 

• Such references are truthful, fair, and not disparaging to Creative or its products; 

• The Creative trademark appears less prominent than your name or product name. 

• The reference to Creative does not create a sense of endorsement, sponsorship, or false 
association with Creative or Creative products, services or technology. 

• A disclaimer of sponsorship, affiliation, or endorsement by Creative is included on the publication 
and on all related printed materials. 

• A trademark attribution notice is included in the notice section identifying Creative ownership of its 
trademark(s). 

Authorized Use of Creative Product Images 

• You abide by these Usage Guidelines; 

• Such references are truthful, fair, and not disparaging to Creative or its products; 

• The use of the product images does not create a sense of endorsement, sponsorship, or false 
association with Creative or Creative products, services or technology. 

• The image is an actual photograph of the genuine Creative product and not an artist’s rendering 

You may not: 

• Use the Creative Logo or any other Creative-owned logos or symbols on or in connection with 
sales materials, web sites, products, and packaging for any purpose except pursuant to a written 
license agreement with Creative. 

• Imitate the distinctive features of Creative packaging, web site design, logos, or products.  

General Usage Guidelines 

Use the trademark as an adjective, accompanied by an appropriate noun.  Always use Creative 
trademarks as adjectives that describe the generic product.  Do not use a trademark as a noun.  Do not 
pluralize a trademark or make it possessive.  Do not join a trademark to other words, symbols, or numbers, 
either as one word or with a hyphen.  Do not abbreviate a trademark. 



Use the proper spelling and the proper trademark symbol and attribution.  Always capitalize the 
product name and use the appropriate trademark symbol (® or TM) the first time the Creative trademark 
appears in the text of the advertisement, brochure, or other material. 
 
Include an attribution of Creative ownership of its trademarks.  When you refer to a Creative trademark, 
include the following trademark attribution notice within the credit notice section of your product, product 
documentation, or other product communication. 
 

[List of trademarks used] are trademarks or registered trademarks of Creative Technology Ltd in 
the United States and/or other countries.] 
 

Always use trademarks and brand names in the ways they were intended to be used.  Creative 
trademarks identify the products of Creative Technology Ltd.  Do not use them for goods or services for 
which they were not originally intended.  Do not alter them in any way, portray them in a negative light, or 
incorporate them into your own product names, service names, trademarks, logos, or company names. 
 
 


